Ludza District

STATISTIC DATA
Surface Area in km?: 2 411
Total Population: 30 369
Inhabitants/km?2: 13

Number of Municipalities: 4

CONTACT
LAG Manager:

Sandra Palma
Address:

Vienibas iela 64, Karsava,
Karsavas novads, LV- 5717, Latvia

Telephone:
+371 29413335 +371 65733666

Fax:
+371 65733666

E-Mail:
ludzaspartneriba@apollo.lv

Spoken Languages:
Latvian, Russian, English

Homepage:

www.ludzaspartneriba.lv/

LATVIA

CHARACTER OF THE REGION

Ludza District is small but beautiful area with
forests and lakes, located in south of EU and
has border with Russia.

Territory is little affected by modern
technologies, pollution, and all what current
globalized world is bringing with it.

Great value in this region takes history, cultural
history and religion.

Rural houses, agriculture, farming and crafts can
characterize this region.

OBJECTIVES OF THE LOCAL
DEVELOPMENT STRATEGIE

establishment and provision of facilities for
recreation, day care centers, education and
information centers for citizens’ interest groups

young people and development of recreation
possibilities for them

creation of companies of consumer services and
small factories, provision of services and
security infrastructure

development of social infrastructure and health
services, ensuring access to them

development of cultural infrastructure and
preservation of culturally historical environment
and traditions

development of sport, tourism and recreation
infrastructure

improvement of publicly accessible territory

MAJOR PROJECTS

establishment of Ciblas municipality youth center
and providing it with all necessary materials and
technical resources

establishment of infrastructure for pensioner
social help centre “Gvelzis” to provide availability
of services

creation of tourism route “Rural Yard” which
includes households of the region

IDEAS FOR TRANSNATIONAL

COOPERATION

Searching for transnational cooperation to
promote building of small factories and develop
services, to improve youth recreation
possibilities, improve sport and tourism
opportunities as well as culture in rural areas.

creation and development of new common
products and services (including e- services and
databases)

organization of meetings, seminars,
conferences, trainings and camps



